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Community Norms
1. Be respectful: Assume positive intent but understand impact

2. Understand privilege and position

3. Be present: Practice active listening, bring your full self, and limit 
distractions

4. Courage over comfort: embrace hard conversations and conflict

5. Step up, step back: Allow space for conversation and flexibility

6. We are here to learn!

INTRODUCTIONS & HOUSEKEEPING
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Logistical Reminders
• We're discussing all election work with a nonpartisan lens and a Diversity, 

Equity, and Inclusion lens

• This session is being recorded: content will be shared post-training on 
lwv.org/2024electionwebinars

• We are using Zoom’s transcription service. This is automated, and we can’t 
guarantee 100% accuracy.

INTRODUCTIONS & HOUSEKEEPING

https://www.lwv.org/2024electionwebinars
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Agenda
• Branding Overview

o VOTE411 branding
o Do's and don'ts
o Examples

• Social Media Overview
o Organic vs. Paid social
o Viral Moments & Memes
o Audience

• Accessibility Guidance
• Resources

INTRODUCTIONS & HOUSEKEEPING
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BRANDING
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What Is a Brand?

A brand is a name, term, design, 
symbol, or any other feature that 
identifies one seller’s good or service 
as distinct from those of other sellers.

BRANDING
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Sub-Brands

LWV VS. VOTE411
• Although VOTE411 is a product of the 

League of Women Voters Education 
Fund (LWVEF), VOTE411 has its own 
independent brand style and 
elements

• Ex. Coke & Sprite

BRANDING
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Value of Branding

• Brand = identity
• One voice, one League
• Maintains goodwill and valuable 

reputation

BRANDING
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BRAND BREAKDOWN: VOTE411
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VOTE411 BRAND: 
COLORS
• Only use VOTE411 

colors on VOTE411 
branded materials

• Do not mix LWV and 
VOTE411 brand 
colors on graphics

• Secondary colors 
must be used with 
primary colors
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VOTE411 BRAND: 
FONTS
• Used for print and digital 

materials
• Rift is not available on 

Canva
• Substitute: Bebas

Neue Cyrillic
• Unable to access these 

fonts: substitute with 
Helvetica Condensed, 
Helvetica



13



14

VOTE411 BRAND: 
LOGOS
• The logo must always 

be used exactly as it is 
displayed here with no 
distortion or alteration

• Clear space minimum: 
.25” (1/4”)
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Logo Combinations: LWV & VOTE411
You cannot...
• Include VOTE411 logo on LWV-

branded items

You can…
• Include LWV logo on VOTE411-

branded items
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Branding Dos and Don’ts
DON’T….
• Alter your League logo
• Mix LWV and VOTE411 branding

DO…
• Use LWV or VOTE411 colors and fonts 

for branded materials
• Include clear space between 

LWV/VOTE411 logo and other 
elements

• Utilize LWV-created templates and 
graphics available on the League 
Management Site

• Always capitalize VOTE in VOTE411
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Best Practices for Creating
Your Own Designs
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Keep Designs 
Simple
• Avoid too much text
• Think bumper sticker phrases

CREATING YOUR OWN DESIGNS
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Call to Action

• Make it short
• Make it clear
• Make it singular
• Audience!

CREATING YOUR OWN DESIGNS



21

Spacing
• Leave space between elements
• Think about boundaries
• Know your dimensions

CREATING YOUR OWN DESIGNS
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Diversity
• Image selection (photography)
• Language (use humans!)

CREATING YOUR OWN DESIGNS
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SOCIAL MEDIA
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Paid vs. Organic
Organic 
• Content uploaded to social media 

platforms
• Free content to establish a presence 

and build trust with audience

Paid 
• Boosted Posts

o Spend money to increase the 
reach of organic content

• Social Media Campaigns 
• Allows targeting to a specific audience 
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Paid Social Types

• Social Media campaigns
• Boosted organic content 
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Paid Social FYI
• For Meta someone who is an admin of your 

League page must have their identity 
confirmed

• Most social media platforms require a 
disclaimer due to ads being political in nature

• Always consider your audience when 
choosing platforms to advertise on
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Social Media
• Types of platforms 

SOCIAL MEDIA
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Viral Moments and Memes!
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ACCESSIBILITY
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Accessibility
Our digital resources should 
empower all voters!

Screen Reader 
Optimization
• Alt Text
• Captions
• Resources: Otter.ai

ACCESSIBILITY GUIDANCE
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Accessibility
Visual Accessibility
• Color Contrast
• Font size and type
• Resources: Color Contrast 

Checker and ADA Guidelines

ACCESSIBILITY GUIDANCE
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Accessibility
Content Accessibility
• Don't alienate people 

with insider terms
• Limit language use in 

graphics
• Resources: Hemingway 

App, Google Docs

ACCESSIBILITY GUIDANCE
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Accessibility



39

RESOURCES
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General Resources
• League Management Site
• Election Preparation Toolkit
• Suggested Messaging Calendar
• League Update

COMMUNICATIONS RESOURCES

https://www.lwv.org/league-management
https://www.lwv.org/league-management/voter-services/election-preparation-toolkit
https://www.lwv.org/league-management/templates-graphics/suggested-messaging-calendar
https://www.lwv.org/league-management/league-update-newsletter-sign
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Branding Resources
• Branding At-A-Glance
• Your League Logo Package
• Guide to Advertising on Meta 

(Facebook, Instagram)
• LWVUS Photo / Flickr Library
• LWVUS Merch Portal
• Guidance: Using Canva for League 

Work

COMMUNICATIONS RESOURCES

https://www.lwv.org/sites/default/files/2024-04/LWV_2024BrandStandardsRefresh_Final.pdf
https://www.lwv.org/league-management/logos-brand-standards/state-local-league-logos
https://www.lwv.org/league-management/logos-brand-standards/guide-advertising-meta-facebook-and-instagram
https://www.lwv.org/league-management/logos-brand-standards/guide-advertising-meta-facebook-and-instagram
https://www.flickr.com/photos/leagueofwomenvoters/albums/
https://www.lwv.org/league-management/logos-brand-standards/lwvus-merch-portal
https://www.lwv.org/league-management/templates-graphics/using-canva-league-work
https://www.lwv.org/league-management/templates-graphics/using-canva-league-work
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Social Media Graphics
• Year of the First-Time Voter 

Graphics / Instagram Carousel
• Election Season VOTE411 

Graphics & Sample Posts
• Mis/Disinformation Graphics

COMMUNICATIONS RESOURCES

https://www.lwv.org/league-management/templates-graphics/first-time-voter-graphics
https://www.lwv.org/league-management/templates-graphics/first-time-voter-graphics
https://www.lwv.org/league-management/voter-services/election-season-vote411-graphics-sample-posts
https://www.lwv.org/league-management/voter-services/election-season-vote411-graphics-sample-posts
https://www.lwv.org/league-management/templates-graphics/mis-and-disinformation-graphics-guidance
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Accessibility 
Resources
• Training: Accessibility Best Practices 

for Web Content
• Video Transcription: otter.ai
• Color Contrast Checker: WCAG 2.1 

Color Contrast Checker – ADA 
Compliance

• Font Best Practices: Accessible Fonts: 
The Key to Unlocking ADA Website 
Compliance (adasitecompliance.com)

• Language Simplifier: Hemingway 
Editor

COMMUNICATIONS RESOURCES

https://www.lwv.org/league-management/diversity-equity-inclusion/accessibility-best-practices-web-content
https://www.lwv.org/league-management/diversity-equity-inclusion/accessibility-best-practices-web-content
https://www.lwv.org/league-management/diversity-equity-inclusion/otter.ai
https://adasitecompliance.com/ada-color-contrast-checker/
https://adasitecompliance.com/ada-color-contrast-checker/
https://adasitecompliance.com/ada-color-contrast-checker/
https://adasitecompliance.com/accessible-fonts-matter-key-unlocking-ada-website-compliance/
https://adasitecompliance.com/accessible-fonts-matter-key-unlocking-ada-website-compliance/
https://adasitecompliance.com/accessible-fonts-matter-key-unlocking-ada-website-compliance/
https://hemingwayapp.com/
https://hemingwayapp.com/
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QUESTIONS?

WRAPPING UP
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Upcoming Webinars
• Sept. 12, 1pm ET | Issues with Debates & Candidate Forums
• Sept. 19, 5pm ET | Direct Voter Contact
• Oct. 3, 1pm ET | Preparing for Post-Election
• Oct. 10, 5pm ET | Bystander Training & Voter Intimidation

Recordings and slides for previous sessions are 
available at lwv.org/2024electionwebinars

WRAPPING UP
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Reminder: Track Your Impact!
• As you do election activities, use tools to track your impact 

numbers!
• Annual League Survey | Learn more about gathering data during 

election season, find data collection tools, and more on the 2024 
Annual League Survey page on the League Management Site

• The Annual League Survey will be open in January

WRAPPING UP
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Share Your Feedback!

Please scan the QR code 
and take two minutes to 
complete our training 
session feedback form! 
Responses are anonymous.

WRAPPING UP
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